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Answer any one of the following. [14]
Make a note of television advertising and explain media consumption
system.

Describe the specialty and limitation of radio advertising. -

Answer any one of the following. [14]
Make a copy of 'Swad' brand chocolate.
Make a copy of 'Thandak' brand soft drink.

Answer any one of the following. [14]
'‘Lay-out is more important than picture and copy in advertising.' Clarify the
sentence & discuss various types lay-out.

Explain the Transmigration Model in advertising & describe its importance.

Write Short-note. (Any Two) [14]
Symon's principles for advertisement

Copy writing in advertising

Advertisement and rate of recall

Answer in brief. (Any Two) [14]
Describe the Oglivy's suggestion to make advertisement more effective.

Explain spot and multiple advertising and clarify the difference between
them.

Explain various stages of advertisement campaign.
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